Pay-Per-Click (PPC)
Advertising
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1.6 billion

people worldwide are connected to a small
business on Facebook.



Age and Gender

B 68% Women
55% All Facebook

B 32% Men
45% Al Facebook

10%




Job Title

Communiy and SoCal services

Education and ibranes

ALMINISITalve Sarvices

Heakhcare and madical services

Legal sarvices

Government employees (global)

Sales

Ants enterlamment, Spor! and media

Food and restaurants

Business and fnance

Selected Audience

Compate

o



Relationship Status Education Level

»hH%s L7%
25% 25
14%
- .
45
— -




Device Users Primary Devices «

53%
39%
3% ) 4%
2% 0% e 0% 0%

-48% +4% +16% +8% +0% -40% +0% +0%

97%




“Become genuinely inlerested in other people.”

Know your target
audience!

Where do they live?
How old are they?
Male / Female?

It helps to develop
personas

Name
Job Title

¢ Where she works
o Details about her role

Demographics Goals and

. Age Challenges
» Gender

« Salary Values and
« Location Fears

¢ Education

* Family

Marketing
Message

Elevator Pitch



PPC for Retargeting

Create a Facebook Pixel

Set up a single Facebook pixel to unlock powerful tools in Facebook advertising
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Tracking Optimization Audience Targeting
Measure real-world outcomes from your Deliver your ads to the right people to get more Build audiences from people who converted, or
Facebook ads of the conversions you want from similar audiences to reach new people




PPC for Retargeting

Create a Custom Audience

Purchase

How do you want to create this audience?

Lead Reach people who have a relationship with your business, whether they are existing customers or
people who have interacted with your business on Facebook or other platforms

Complete Registration

Customer File

Add Payment |nf° Use a customer file to match your customers with people on Facebook and

create an audience from the matches. The data will be hashed prior to upload.

Initiate Checkout Website Traffic

Create a list of people who visited your website or took specific actions using

Add tO Cal‘t Facebook Pixel.
Add to Wishlist App Activity

Create a list of people who launched your app or game, or took specific

actions.
Search
Engagement
VIew conte nt Create a list of people who engaged with your content on Facebook or

Instagram.



Audience Match Types

Create a Custom Audience

How do you want to create this audience?

Reach people who have a relationship with your business, whether they are existing customers or
people who have interacted with your business on Facebook or other platforms

Customer File

Use a customer file to match your customers with people on Facebook and
create an audience from the matches. The data will be hashed prior to upload.

Website Traffic

Create a list of people who visited your website or took specific actions using
Facebook Pixel.

App Activity
Create a list of people who launched your app or game, or took specific
actions.

Engagement

Create a list of people who engaged with your content on Facebook or
Instagram.

Create a Custom Audience

Include people who meet  ANY w  of the following criteria:

® v

All website visitors v  inthepast 30  days

Q
All website visitors 6. i Include More & Exclude
People who visited specific web pages @
50 Show description

Visitors by time spent

T ven
= From your events =

PageView

AdvancedEvents




Specific Feedback for Reviewed Stores

e eCommerce conversion tracking should be setup in your Facebook account IF you
track. As aresult, you won’t be able to connect revenue to ad spend or organic reach.

e Most of the targeted campaigns are post boosts. Consider improving them by
making the posts have more specific objectives or calls to action.

e Other competitors are more focused on carousel and conversion ad campaigns.

e Facebook dynamic product ads to remarketing users such as all visitors, cart
abondoners is a proven performing campaign type. This doesn’t appear to have been
used recently by either store and is usually a high performing opportunity.



Specific Feedback for Reviewed Stores

Serve Facebook dynamic product ads to remarketing users such as all visitors,

cart abondoners is a reliable, higher performing campaign type. We didn’t see
this indicated as being

Facebook dynamic product ads are also recommended to test on new
prospecting audiences such as book lovers, competitor store fans, lookalike to
subscribers, lookalike to converters, broad audiences, etc.

Handpicked image based banner ads are highly recommended to run using
Facebook conversion objective campaigns for both remarketing as well as new
prospecting audiences.



Specific Feedback for Reviewed Stores

e Adsin all formats such as carousel ad, collection ad (instant experience ad),
slideshow ad, video ad and single image are recommended to test together.
Over time the ad formats that perform the best should be replicated with
future ads.

e Closethe loop between advertising channels (highlighted by Brilliant Books).
What works in one audience for your business is likely to work for another
channel too!

e Playto YOUR strengths. Local, human, personable and personality driven.



Competlitors Analysis (Facebook Ads)

Launched November 2018

2 2 2
@ Active @ Active @ Active
Started running on Nov 23, 2018 Started running on Nov 23, 2018 Started running on Nov 23, 2018
D: 313953079209286 ID: 404932346973427 10: 57131 77478
~ ) Just The Right Book Just The Right Book ~) JustThe Right Book
‘ﬁ Sponsored ".‘;’ Sponsored ‘:9 Sponsored
'Holy cow, my jaw is on the floor with appreciation for "Holy cow, my jaw is on the floor with appreciation for "Holy cow, my jaw is on the floor with appreciation for
your first pick! Cannot wait!" your first pick! Cannot wait!" your first pick! Cannot wait!"

S L\ Lifél

JUSTTHERIGHTBOCK.COM JUSTTHERIGH: "
Curl Up With Just The Right Book X Curl Up With Just The Right Book .

o s E N Sign Up 3 Sign Up
We foc 1 responding to the unigueness of cach n responding to the unigueness of each

reader. Satisfaction guarantoec! sfaction guaranteec!

See Ad Details See Ad Details

ST

\ TBOOK.COM
Curl Up With Just The Right Book

We focus on responding to the unigueness of cach
reader. Satisfaction guaranteec!

See Ad Details




ompetitors Analysis (Facebook Ads)

Launched August 2020

@ Active

Started running on Aug 3, 2020 0 @ Q ° s
1D 85998435
Book of the Month
Sponsored
The search is over! Get one of 2020's hottest reads for just
$9.99 with code READON.

THE
VAN 5
WL

BRIT
BENNELE

OOXCFTHEM:
Bannett

IFTHEMONTE

Learn ...
back. books can help.

Confront race and identity.

See Ad Details

g in? Our Learn ...

@ Active
Started running on Aug 3, 2020 0@ Q ° -t
10: 977 3544

This ad has multiple versions. @

Book of the Month
Sponsored

Bye, boring book choices. - Read with us, and you'll only
choose from the best. Your first book is $9.99 with code
READON.

BOCKOFTHEMONTH.COM
Get this for just $9.99. Shop ...

Literary fiction

WWW.

See Ad Details

@ Active
Started running on Aug 3, 2020“ @ Q ° oo
10: 213431 a

This ad has multiple versions. @

Book of the Month

Sponsored
For all those who eat, sleep, and breathe true crime: Get
this thriller for $8.99 with code READON.

GOLDIN

Learn ..
Hot leads on a cold case.

See Ad Details




Coalition’s Strategies to drive maximum

revenuc.

Account Setup with proper tracking
parameters to identify revenue and
ROAS for each account.

Campaign Source

Campaign Medium

Campaign Name

Build a URL Parameter

facebook

To identify the source of traffic. For example: Facebook, Instagram, a search
engine or other source.

cpm

To identify the advertising medium. For example: banner, email, Facebook_Feed
or Instagram_Story.

{{campaign.name}}

To identify a specific promotion or strategic campaign. For example:
summer. '_sale.

Campaign Content [

Felect a dynamic parameter or enter a value

Parameter Previe'

{{campaign.id}}
{{adset.id}}
{{ad.id}}
{{campaign.name}}
{{adset.name}}

{{ad.name}}




Coalition’s Strategies to drive maximum
revenue:

Facebook pixel setup with dynamic e : ~N
remarketing tracking.

& status Phote @ Check In

Implement the catalog to manage v

Kicking ang Dreaming. Fioat on a Butierfly,
Swing on a Tree. Free Shipping on orders
'+

dynamics campaigns. i

Implement the custom audiences based
on interest, behaviours, website visitors
etc.




Coalition’s Strategies to drive maximum
revenue:

Make sure you understand how your
destination landing pages work on
mobile device users, in the Facebook
browser experience.

Divert most of the budget to prospective
customers based on interest, behaviours
and lookalike audiences of engaged users
(Past buyers, newsletter subscribers etc.)

Run remarketing campaigns to target
existing audiences.

The Basics of Facebook Remarketing

A regular website visitor Visits your website

§ =—

Exits to Facebook

- &-f

Returns to website Sees Remarketing Ad




Coalition’s Strategies to drive maximum
revenue:

Set up and run additional campaigns in

addition to core campaigns to maintain = o .. ... R

consistent conversion rate and B = LTSI LTI T
incrementally grow conversions. — = f s RS
Consistently monitor performance and — Lo - B
use accumulated data to improve the e e Bden
existing campaigns and new campaigns ; : ~ ;E e
going forward. . ————e T T Tem e T e



Coalition’s Strategies to drive maximum
revenue:

Proposed Campaigns Structure:

Catalog Sales (Dynamic ads based on Books) -

B A - Duplicate Edn Export » Columns: Custom » "= Breskdown v
Interest based targeting Sl oo - o |

Website Visitors e e B

Users interested into Competitors o v = n e e o

. 1.0 Acl. 5 ) Z :7:5 22356 a“unz M::: $619. Ongoing

. . . @ . ohate e BT T ol R M gAre o

Conversions (Carousel and single image ads) . o m Ay -

‘ AdO4 . -ffl‘wue‘ = &i.m““ . 322698 645,396 EMX:J.E $8938.73  Ongoing

Book specific ads Do e

Monthly subscriptions



Thank you!

Any questions?
Feel free to reach us at
jordan@coalitiontechnologies.com
cassandra.cross@coalitiontechnologies.com



